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Czech car summit at ŠKODA: setting the
course for the Czech Republic as a hub for
the automotive industry
› The Czech government and Czech automotive industry discuss questions
concerning the future at the ‘Colloquium for the Future of the Automotive
Industry in the Czech Republic’
› High-ranking participants include Czech Prime Minister Sobotka, other
government officials, and representatives from the Czech Automotive Industry
Association, trade unions and the Czech economy
› Colloquium intends to create impetus for growth and set the course for the
successful future of the Czech car industry
› Focus on electromobility, autonomous driving, digitalisation and innovative
mobility services
Mladá Boleslav, 10 February 2017 – The ‘Colloquium for the Future of the
Automotive Industry in the Czech Republic’, organised by the Czech Automotive
Industry Association (AIA), will take place on 16 February at ŠKODA’s
headquarters in Mladá Boleslav. Numerous high-ranking representatives from
politics, the economy and trade unions will discuss important questions and
prospects regarding the future of the domestic automotive industry. Attended
by prominent figures including the Czech Prime Minister Bohuslav Sobotka
(ČSSD) and numerous government representatives, the conference intends to
create new impetus for growth and, at the same time, set the course for
modern, individual mobility. ŠKODA CEO Bernhard Maier regards the colloquium
as a great opportunity for the Czech economy and the entire country.
“The automotive industry is facing a turning point and new pioneering days:
digitalisation, electrification and urbanisation are also penetrating the automotive
industry, our products and their usage with ever-increasing intensity,” said ŠKODA CEO
Bernhard Maier, adding, “New business areas are generated as a result, which offer great
potential and new opportunities. In the Czech Republic, we must create the conditions for
the car of tomorrow in a timely manner to be able to continue the successful course of
the Czech automotive industry in the future.” The focus of the colloquium is therefore on
digital technologies, topics regarding tra ining and electromobility, and future mobility
concepts in connection with autonomous vehicles.
ŠKODA welcomes the commitment of the Czech government: w ith the ‘Colloquium for
the Future of the Automotive Industry in the Czech Republic’, they are making an
important contribution to the continuing competitiveness of the domestic automotive
industry.
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“As the host of the event and as the largest industrial enterprise in the country,
encouraging exchanges between the economy and politics w ith regard to the challenges
facing the Czech Republic as a hub for the automotive industry is a matter that is
particularly close to our hearts. ŠKODA will therefore participate extensively in the event
and support the Czech government in analysing the current situation and identifying the
areas for action”, said Maier.
With the Strategy 2025, ŠKODA has already developed its own roadmap for technological
change and the company’s long-term growth. With this, the long-established Czech
company aims to grow in two dimensions: vehicle sales are to continue to be increased
consistently; in addition, new business areas will be developed for innovative mobility
services.
One component of this future -oriented strategy is the new DigiLab in Prague which is
allowing the company to strengthen its innovation and digital development expertise.
Creative teams are researching and developing new business models there. In particular,
this will include greater integration of digital technologies into ŠKODA’s existing core
business and the development of innovative connectivity and mobility services. ŠKODA
intends to develop new business areas offering modern services for individual mobility.
In ŠKODA’s home country, the automotive industry is one of the economy’s pillars and
provides prosperity and technical progress. It contributes nine pe r cent to the gross
national product of the Czech Republic and is one of the most important employers,
providing work for more than 150,000 people – and rising. The automotive industry
accounts for 25 per cent of all Czech exports.
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ŠKODA A UTO
› is one of the longest-established vehicle manufacturers in the world. The company was founded in 1895
– during the pioneering days of the automobile. T he company’s headquarte rs re main in Mladá Boleslav.
› curre ntly offers the following model series: CITIGO, FABIA, RAPID, OCTAVIA, YETI as we ll as the
KO DIAQ and SUPER B.
› de live red more than 1 million ve hicles to customers worldwide in 2016.
› has been part of Volkswagen Group since 1991, one of the most successful car manufacturers in the
world. ŠKO DA, in association with the Group, independently manufactures and dev elops ve hicles as we ll
as com ponents such as e ngines and gear transmissions.
› ope rates at three locations in the C zech Republic; produces in China, R ussia, Slovakia and India mainly
through Group partnerships, as we ll as in Ukraine and Kazakhstan with local partners.
› e m ploys over 26,600 people globally and is active in more than 100 m arkets.
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